
 - My research responds to the underdeveloped walking  
culture in Qatar. 

 - The high temperatures throughout the year is often  
used as an excuse for lack of exercise, especially walking. 

 - Even when the temperature drops in winter, barely anyone walks. 
This has a negative impact on our and the future generation’s 
health. 

 - There are numerous beautiful walking destinations in Qatar that 
are either undiscovered or not perceived as walking destinations. 

 - This project aims to change our perception of what a walking 
destination could be via digitally and physically engaging users  
to those locations.
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Galvanized Metal

 - Galvanized metal full protective coating could be easily applied
 - Life expectancy of galvanized coating may reach up to 50 years  

in rural environments and 25 years in severe urban exposure.
 - The galvanization process is not dependant on weather conditions.
 - Although the price of galvanized coating is expensive, it is cheaper 

than other coatings in the long run. 
 - All metals have to abide to international coating thickness 

standards, this adds reliability.

LED lights

 - LED powered by solar energy reduces costs that might  
otherwise be paid for electricity.

 - Controlled for brightness and colour.
 - Contains no mercury is hazardous substances.
 - It’s colour does not wash out.

Google Fit

 - Set goal-based durations and distances.
 - See your progress throughout the day.
 - Performance based recommendations.

General statistics

 - Qatar is the sixth most obese world-wide.
 - 16.7 % of the adult Qatari population between the ages of  

20-79 years have diabetes in Qatar.
 - Of total sports walking and jogging were the most popular  

practiced sports by Qatari (59%), and non-Qatari (49.3%).
 - Qatar ranked seventh world-wide at safety in walking alone at night.

Step Into Health campaign

 - Promotes indoor walking, mainly in malls.
 - It is an initiative rather than solution.
 - Encourages locals to walk 10,000 steps a day.
 - Utilizes a visual language to guide users through walking routes.
 - More than 1000 people participated.
 - Marketing strategy involved free handouts, iPhone raffle,  

and pedometers to anyone who registers.

We Are Healthy Kids

 - Aims to expand awareness on the befits of sleep, physical activity,  
and healthy diet.

 - As a result of the“ We Are healthy Kids” campaign, there was a 51% 
increase in the children’s knowledge of food groups and 40% increase 
in the number of school students that are aware of the benefits of 
exercise and physical activity.

This project aims to develop the local walking culture through a 
systematic, interactive, and recreational methodology embodied  
in the app, pylon, and geocaching system.  

Although my initiative’s long term goal is to promote a healthier 
community, q.walk tends to do that in a more subtle way which 
emphasizes the notion of walking for enjoyment, exploration, 
socialization, and bonding with the earth as opposed to walking to  
burn calories. This is essentially how my approach and methodology 
differs from one’s utilized by numerous local pro-walking campaigns. 

The concept delivery method relies on the interconnectivity between the 
digital and physical components, whilst ensuring technology functions 
as a mechanism to track, evaluate, and enhance the physical activity 
experience. This interconnectivity is the foundation in which my  
outcomes are semantically and syntactic built upon. 
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Q.walk pylon serves as an architectural structure that  
enhances engagement with the physical space.  
It interactively changes color based on your mood,  
provides a rich textual overview of the location, serves  
as a reference point when searching for geocaching box-
es, and allows strangers to know more about the  
application by scanning the engraved QR code.



D
esign A

ction

 - Collaborate with governmental sectors (to promote my outcomes).
 - Collaborate with private nutrition centers (to provide  

healthier diet plans/sponsor meals for Q-walkers).
 - Strive towards the development of the Q-walk community 

simultaneously with the application and pylon. 
 - Consider an in-app advertisement system that aims to  

financially facilitate the future expansion of the outcomes.
 - Evaluate App effectiveness through a digital feedback system.
 - Explore ways to directly link the App with Qatar’s 2022 vision. 
 - Attract more followers on social media.
 - Consider the option of conducting a physical. 

marketing campaigns in public locations such as malls. 
 - Design a physical map of the Q.walk locations.
 - Explore mechanisms to make the project a reality 

(perhaps through creating a business plan).
 - Explore ways to enable handicapped people to be part  

of the Q-walk community.
 - Enhance the graphics of Snap Chat geofilters.

Implications

Future plans

Target audience
Males and females / digitally literate / age 16-90 /  
healthy enough to conduct moderate physical activity.

Application
Mobile application that serves as a resource to unknown yet  
beautiful walking destinations in Qatar and promotes a more 
natural/interactive walking experience.

 - Visual display of walking terrains.
 - Weekly weather forecast.
 - Notification mechanism when the user’s ideal walking. 

conditions are matches. 
 - Randomized challenge.

Positive Implications 

 - Establish a new local virtual/physical community.
 - Encourage a more natural walking experience.
 - Promote healthier lifestyle and decreased obesity rates.
 - Increase public literacy on Qatar’s geography. 
 - Encourage a more positive use of technology.
 - Contribute towards better appreciation for nature (subconsciously)
 - Inspire the establishment of more walking communities.
 - Contribute towards clearing up the obesity image associated  

with Qataris.

Negative Implications

 - Higher reliance on social media.
 - Higher risk of exercise-related injuries.
 - Increase the possibility of negative psychological implications 

(handicapped people seeing q.walk advertisements). 
 - Increase risk of safety/security issues (crimes, kidnapping, etc.)

Social

 - Increased self-esteem (social media  winners announcements,  
prize earning, in-app like button).

 - Increased virtual social interaction (Snapchat geofilters, 
Instagram hash tags, Facebook posts).

 - Increase physical social interaction (through the  
randomized challenge and geocaching journeys).

Cultural

 - Promote more cultural diffusion between locals and expats. 
 - Educate the community about culturally significant locations.  
 - Combat the laziness trait associated with our culture.

Educational

 - Expand users’ knowledge on Qatar’s geography, history, culture.
 - Promote stronger digital literacy (GPS, QR codes, application).
 - Promote a subconscious realization on the significance of walking. 
 - Educate users on their physical capabilities (performance tracker).
 - Educate users on colours and their link to human emotions  

(pylon light system).
 - Enhance problem-solving skills and sense of direction.  

(mainly through geocachings). 
 - Encourage the notion of working hard to achieve a goal  

(geocaching and distance-based prize system).

 - Overview of nearby facilities.
 - Comprehensive performance summary.
 - Social media result-sharing.
 - Path/journey retriever.
 - Virtual geocaching point-collection system.
 - Textual overview of the location.

Pylon
Minimal architectural structure that serves as a physical landmark 
that enhances the users engagement with physical space.

 - Galvanized metal and LED lights. 
 - Engraved QR code and textual overview on the location.
 - Interactive light system.
 - Visual reference for journey starting/ending points.
 - Reference point when searching for nearby geocaching boxes.

Geocaching Box
Galvanized metal / engraved QR code (virtual point-collection) / 
physical log-in journal.



Q.walk application serves as a digital interface that  
enhances engagement with physical space and promotes  
a more natural/interactive walking experience. It includes 
a visual display of the walking terrains, a personalized  
notification mechanism to alert the user to their ideal 
walking condition. The app’s social component includes 
randomized challenges, a virtual-point system, path or 
journey retrieval, and an overview of nearby facilities.

Today’s the  
ideal walking  
day based on  
your settings
You’ve completed 3 sand  
texture locations so far!

Please respond to our email 
to collect your prize!
You are halfway through 
your goal. Keep going!
Read a historical overview 
on the location.

The QR code has been 
scanned, +3 geocach points

Utilize our unique Snapchat 
geofilters.

See your progress  
throughout the week.

Save the path you’ve taken  
so far on your map!

Q.walk
App


